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Mobile Search Grew 68 percent in the U.S.
& 38 percent in Western Europe

Mobile Search via Mobile Device
Three-month average ending June 2007 and June 2008
United States and Western Europe
Source: comScore M:Metrics MobiLens

Mobile Search Users (000) % of Mobhile Subscribers

Percent

Country Jun-07 Jun-08 Change Jun-07 Jun-08
France 1,483 2,196 48% 3.3% 4.7%
Germany 1,316 1,837 40% 2.8% 3.7%
Italy 2,010 2,810 40% 4.5% 6.0%
Spain 923 1,293 40% 2.9% 3.8%
United Kingdom 3,454 4,497 30% 7.7% 9.5%
Europe* 9,186 12,633 38% 4.3% 5.6%
United States 12,353 20,793 68% 5.8% 9.2%

*Includes tap five countries listed.
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Increasing Interest in Mobile Search

Accessing Mobile Search via Mobile Device at Least
Once a Week

Three-month average ending June 2007 and June 2008
United States and Western Europe

Source: comScore M:Metrics MobilLens

Users (000)

Percent
Country Jun-07 Jun-08 Change
France 423 715 69%
Germany 462 634 37%
Italy 860 1,219 42%
Spain 298 487 63%
United Kingdom 1,105 1,695 53%
Europe™ 3,148 4,714 50%
United States 4,940 10,177 104%

*Includes top five countries listed.



Google Leads The Pack

Top Mobile Search Brands By Mobile Searcher Penetration

Three-month average ending June 2008

United States and Western Europe

Source: comScore M:Metrics MobilLens

FRANCE GERMANY

Google 62.9% Google 85.1%

MSN / Windows Live

Search 9.6% Yahoo! 9.4%

ITALY SPAIN

Google 88.1% Google 82.5%
MSN / Windows Live

Yahoo! 19.5% Search 12.1%

UK us

Google 74.0% Google 63.0%

Yahoo! 16.2% Yahoo! 34.6%
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Nielsen numbers

Google and Yahoo! are the overall leaders in mobile search
Google leads in mobile Internet search provider share followed by Yahoo!,
together accounting for 79% of the mobile Internet search market.

Top 3 Mobile Internet Search Providers for Q1 2008 by Provider Share
1. Google (61%)

2. Yahoo! (18%)

3. MSN (5%)

More about mobile Google and Yahoo! search users

At 9.0 searches per month, Google users search more frequently than
users of any other mobile Internet search provider. Yahoo! is the third
most frequently used provider, with Yahoo! users searching 6.7 times per
month.
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Universal Search Shortcomings

- First, it is one-size-fits all.  Whether you are a student, a scientist, or a silver
surfer, Internet search engines (horizontal search engines designed from the
ground up to deliver the same results to all searchers based on queries and
keyv(\j/ords) deliver a similar set of results, regardless of our individual information
needs.

» Second, it tends to promote search engine optimized sites over the truly
optimal ones. To complicate matters, the mobile Web remains the rather poor
cousin of the real Web. There is no cross-linking data to power PageRank
algorithms, which is a major reason why regular road tests performed by companies
such as Mobile Commerce Ltd. - a U.K. company that, among its many other
capabilities - possesses what the founders call a “piece of enablement” that gives
them deep insight into the search queries passed through the operator portals in the
U.K., and the results set returned to the user - reveal that Google and Yahoo! fall
down on the job.

* Third, it has huge difficulty when it comes to conne cting with the indexes
that are growing and flourishing under the radar, such as blogs, user-created
music and videos, and all the cool stuff that makes up the legendary Long Tail.
Mobile users expect these content types to figure in their mobile search results, a
variety and freshness of content Internet search engines cannot deliver.
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MOBILE SEARCH:

NOT JUST THE USUAL
SUSPECTS
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Interface Actionable Sociable
Text Universal Social Search
Voice White Label
Visual Federated
Navigational Operator-centric
search
Alternative
search engines
Vertical/content

Local search
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Interface

Text
ChaCha, 4 INFO, mINFO, textperts, Answers.com,
AnyQuestionAnswered (AQA), Ask, AskMeNow

Voice
Google, Yahoo, Vlingo, Microsoft, ChaCha

Visual
|IQ Engines, Kooaba, Mobile Acuity, Searchme,
SnapNow, SnapTell, Tin Eye Mobile, Nokia

Navigational
Boopsie, Kannuu, Nuance (T9)
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Actionable

Universal
Google, Yahoo Microsoft, AOL

White Label
Medio Systems and JumpTap

Federated
MCN, Motricity

Operator-centric search
Amdocs, Openwave, Qualcomm, IBM

Alternative search engines
Long tail of some 1500 search engines

Vertical/content
Abphone, Vtap, Truveo, Thumbplay

Local search
Hundreds of DA PLUS SMS search, WAP & Shopping (Slifter,
NearbyNow)
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Sociable

Social search
Taptu
ChaCha
Hiogi
abphone

Twitter (in a class by itself)
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“Imagine trying to search for Web
videos of ‘Arnold Schwarzenegger’ by
using a typical phone keypad. That's
40 key strokes — talk about a case of
thumb fatigue! Now imagine trying to
find all the Web videos of the press
conference he did recently, as well as
movie clips, TV appearances or even
satires, as opposed to just text articles.
This is the kind of challenge that Veveo
solves with vTap™.”













Quarterly performance report

Each report will effectively:
Road test mobile search services

Document the end-user experience and provide insight into the key
performance metrics such as

* Click-distance to genuinely useful and relevant results

» Search engine company strategy for achieving results set
relevance and ranking

* The location, presentation and relevance of search advertising



An Assessment of Voice-
Activated
Web Search On The iIPhone



Methodology
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Was it good for you too?:
The pivotal role of recommendation

AgentArts (Microsoft)  Aggregate Knowledge

ChoiceStream Gracenote (SonyEricsson)
Motorola Xiam (Qualcomm)
MyStrands Nokia

Sony Network Services (Real Networks)



Xiam Recommendations on Orange World

Key goateyf gpate lbnyprskiingsase it ssese tionf morent@md sigreficanily sigrefisingtlyanaatasivenues
content revenues.
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Xiam Recommendations deliver uplift in revenue

—_— o andvolumes

First 12 weeks. Calculated by taking the control gr  oup average and applying
it to the Orange World weekly visitor number (c1.12 million)



FoneStarz retails mobile
content on 25 operator
portals in 20 countries.
With variable
connectivity and tiny
screens, discovery is
key — recommendation
and search encourages

that and adds sales
Recommendation adds

12% to sales volume

Search adds 6% to sales

volume :
www.fonestarz.com wap.kazzip.com







Thank you for listening!

peggy@msearchgroove.com (+49 172 245 1028)

The source of analysis and commentary on
mobile search, mobile advertising, and
soclial media

“At the Intersection of content & context”



